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By Emily Walzer

Passage of the Columbia trade agreement 
was keenly discussed at Material World 
held earlier this month in Miami; the impor-

tance of which was evident with an all-star cast of 
industry insiders on tap to speak at seminars and 
participate on panels to talk about the future of this 
important international pact.

“We need to get the Columbia 
Free Trade Agreement done,” said 
Tom Travis, managing partner, 
Sandler, Travis & Rosenberg, 
P.A., who is considered a leading 
Washington, DC –based authority 
on trade. “It should be a slam dunk, 
but there are concerns because of 
time limits and free trade has taken 
a pounding. It is an outrage if we 
don’t take care of Columbia.” 

 Ken Duberstein agreed. “I’m 
hopeful but modestly so,” said Du-
berstein, chairman of The Duber-
stein Group, referring to Columbia 
pact. “I’m encouraged having 
listened to Bush recently and never 
seen him better and more passion-
ate than when talking about the 
importance of trade. It is his legacy and he wants to 
see this completed. It is not an economic issue, but 
national security issue. How do you protect our hemi-
sphere?  We need to pass it this year,” he stressed.  

 “If we don’t get it done this year, there will be a 
pause because there won’t be the energy in Con-
gress to push it through. McCain is pro, but both 

Hillary and Barack are opposed.   If it’s up to Clinton 
or Obama they won’t do it in their fi rst year of the 
administration,” Duberstein concluded.

 “The Columbian deal is the right deal at the 
wrong time,” stated Rick Helfenbein, president, 
Luen Thai USA. “There is a perception problem 
now with trade agreements—and in that current 
light Columbia is seen as wrong.”

The three men participated in an 
informative and engaging headliner 
event at Material World called The 

Politics of Trade, presented by  the 
American Apparel & Footwear As-
sociation (AAFA).  They were joined 
on the panel by Don Baum, senior 
VP global manufacturing, Polo 
Ralph Lauren Corporation and Bob 
Moore, president, Prime Tanning. 

Kevin Burke, AFAA president, served as moderator. 
The focus of the presentation was the how presi-

dential campaign issues are industry issues too - from 
immigration to the environment -- with a look ahead 
to the legislative agenda in 2009 under a Democratic 
vs. a Republican leadership. 

Concerning the fate of the Columbia pact, while 
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Opening remarks by Sec-
retary Carlos M. Gutierrez 
at the Americas Textiles & 
Apparel Competitiveness 
Forum. Gutierrez is the 
35th Secretary of the U.S. 
Department of Commerce. 
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there is support in Congress for Co-
lumbia there is opposition escalating 
because of trade being a potentially 
divisive topic in this election year.  Most 
recently House Speaker Nancy Pelosi, 
Democrat of California, said she plans 
to block a vote on the Columbia accord. 
To further add to the political heat on 
this issue, a top Clinton aide, Mark Penn, 
resigned in April after it became evident 
that he had advised Columbia on ways 
to promote the pact.

It’s the Economy
While trade was top-of-mind, the initial 

question to the panelists at the seminar 
concerned the economy. “The looming 
threat of a U.S. recession  is already be-
ing felt around the world. Overseas ven-
dors are experiencing the credit crunch 
that is occurring in the US, resulting in 
many factories struggling to obtain the 
fi nancing they need to support orders. 
How will this affect your business and the 
international partners you depend upon?  
asked Burke.

 “This was one of the worst Christmas-
es in history,” said Don Baum, Polo Ralph 
Lauren. “Worldwide these are certainly 

diffi cult times, with plenty of rough seas 
out there.”

“Certainly it is as bad as it gets at retail 
on the footwear side,” concurred Bob 
Moore, Prime Tanning.

“It doesn’t matter what we think, the 
American consumer 
thinks we are in 
a recession. In a 
recent survey I read, 
81 percent of the 
American people 
think the country is 
on the wrong track. 
It’s not Iraq it’s the 
economy,” said 
Duberstein, who 
served as chief 

of staff for President Ronald Reagan. 
“People vote with what’s in their pock-
etbooks, not what’s happening on the 
streets of  Baghdad.”

Burke then asked panelists to look 
ahead to 2009 when 2008 restrictions 
on imports go away.  According to Tra-
vis, the result will be more unpredict-
ably in the supply chain. There will be 
an overlay of anxiety and it will impact 
trade relationships with China, Korea 

and Vietnam he predicted.
“I think we will see a sourcing infra-

structure that is even more complex,” 
said Moore. “People will not, and should 
not, afford to have all their eggs in one 
basket. There will be more uncertainty 

with China as costs 
go up.”

“We need to 
have an integrated 
market. Today every 
free trade agreement 
is independent. 
There should be ac-
cumulation for all,” 
commented Travis. 
“If we don’t get the 
integration piece 

right, then we are going nowhere.”
The increasing complexity of trade 

agreements also concerned the panel-
ists. “CBI was a simple agreement that 
I could understand,” said Rick Helfen-
bein. “Today’s agreements have gotten 
so complex.”

“We just need to marry the raw materi-
als with the manufacturing to make things 
happen. But it is not that simple any-
more,” said Baum. 

(Material World continued)
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(Material World continued)

“When it comes to the supply chain, 
we will have to navigate very carefully the 
next 18 months,” said Burke upon closing 
the presentation.

Global Competition Today
The Politics of Trade seminar was an 

ideal follow-up to the Americas Textile & 
Apparel Competitiveness Forum present-
ed by U.S. Department of Commerce, 
offi ce of textiles & apparel. The seminar, 
moderated by Matt Priest, deputy  as-
sistant secretary, U.S. Department of 
Commerce and chairman of the Commit-
tee for Implementation of Textile Agree-
ments (CITA), focused on promoting the 
benefi ts and addressing the challenges 
of textile and apparel trade within the 
hemisphere. The discussion, which cap-
tured the attention of a crowd of approxi-
mately 200 Material World attendees, 
was held the afternoon before the show 
offi cially opened.

A highlight was the appearance and 
opening remarks of Secretary Carlos 
Gutierrez, U.S. Department of Com-
merce. He played a key role in the 
passage of CAFTA-DR, an agreement 
that expands opportunities through-

out Latin America.
“There is opportunity for more integra-

tion between our free trade agreements,” 
said Gutierrez. “We have to be creative 
to be competitive worldwide. There are 
serious times  and need to create an en-
vironment for exports. Exports represent 
an area of growth.”

Gutierrez got a big applause from the 
crowd when he mentioned the Presi-
dent’s formal request that Congress ap-
prove the Columbia pact. “Geo-politically, 
Columbia is an ally. We can not compete 

with Asia if this region is getting weaker. 
The passage of the Columbia agreement 
only makes our region stronger.”

Kevin Burke, AAFA president re-
inforced the theme that the “clock is 
ticking” with the upcoming election in 
November. Burke then outlined six,  high-
priority things that need to get done with 
regard to trade going forward.  His list 
included:
1) Pass the Columbia Free Trade Agree-
ment.  “This is highest on the agenda,” 
he said.
2) Fully implement CAFTA-DR. “Our job 
is to make certain that this gets done. 
There are key parts yet to be fi nalized like 
customs regulations.”
3) Upgrade NAFTA. “Our friends in 
Mexico can not compete effectively with 
a free trade agreement that has not been 
updated in 15 years.
4)  Integrate the trade agreements. “To 
maximize the benefi ts of free  trade 
agreements they must be integrated.”
5) Make our ports more user-friendly. 
“Certain advantages evaporate if our 
ports are not effective. We need to keep 
them open 24/7.”
6) Update U.S. trade fi nancing policies. ●

Politics of Trade drew an enthusiastic 
crowd to hear panelists including Tom 
Travis and Ken Duberstein discuss 
current trade and economic issues.
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PARIS - Première Vision Gets a Global Spin

By Louisa Smith

Akaleidoscope of color and 
profusion of creativity shifted 
the gloomy economic cloud 

that is hovering over the industry as 
textile mills at the recent Première 
Vision bucked the trend and injected 
a freshness to apparel fabrics for 
Spring/Summer 2009. Despite in-
creasing competition on an interna-
tional level, Première Vision continues 
to lead the way as the ‘Grande Dame’ 
of textile sourcing highlighting the lat-
est developments and innovative fabric 
constructions. In the past Première 

Vision maintained a policy of inviting 
only European mills, but with today’s 
increased quality mills from as far a 
fi eld as Japan and India are turning the 
fabric industry’s favorite  show into an 
international one.

Top Textile Directions for S/S 2009
•  Natural fi bers – cotton reigns su-

preme
•  Linen makes a comeback in innova-

tive qualities

•  Fabrics are incredibly light
•  Prints – fl oral, retro, botanical
•  Organic and recycled synthetics 

continue to develop
•  Tie-dye and tribal print effects
•  Textured surfaces – seersucker and
    blistered effects offer volume
•  Featherweight & functional synthetics
•  Multi-functional fabrics – breath-

able/waterproof
•  Gleaming surfaces through fi ber 

content or fi nish. ●

www.creora.com
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Lightness was brought to all fabrics for the season with added liveliness coming 
across surfaces in micro and maxi seersucker and blister effects that added volume.

Go glamorously green. 
Visit sorona.dupont.com 
or call 1-866-4-SORONA.
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E. I. du Pont de Nemours and Company or its affiliates.



- 5 -

© 2008 Formula4 Media LLC.  •  www.formula4media.com

Textile Insight

Hafner Closes Down 
Canadian textile producer 

Hafner Inc., is ceasing opera-
tions in May at its weaving 
plant and warp knit plant 
effectively ending the fi rm’s 
apparel and furniture fabric 
sales in Canada and the 
United States. The family-
owned company specializes 
swimwear, activewear and 
intimates apparel.

The company cited “the 
American recession, mort-
gage loan crisis in the United 
States and unfavorable ex-
change rate of the American 
dollar [that] have had harmful 
consequences for Hafner 
Inc. It is with deep regret 
that Hafner Inc. announces 
its closing,” in a brief an-
nouncement. 

President Adrian Spo-
erry, son of Hafner founder, 
joined the company in 1987 
and was appointed presi-
dent in 1991. According to 
one source, Spoerry had 
tried hard to keep the busi-
ness afl oat. For example 
he considered trying to 
resurrect a warp knit plant 
in Rhode Island and move 
the knitting there and do the 
dyeing in a plant in Penn-
sylvania, but that plan did 
not succeed. He also tried 
to collaborate with other 
Canadian knitters, but to 
no avail.  Finally Spoerry 
concluded that, “he wasn’t 
going to put more money 
into the company, and a 
struggling industry, and that 
his investments would be 
better served elsewhere.”  

The company has been in 
business since 1954 and ac-

cording to published sourc-
es, employed 160 people in 
its weaving plant just a few 
years ago.

Polartec Sustainabilty 
Certifi cation

In an ongoing commitment 
to environmental sustain-
ability, Polartec, has entered 
an agreement with Bluesign 
Technologies AG to evaluate 
and approve its manufactur-
ing processes for environ-
ment, health and safety 
(EHS) issues. 

The bluesign screening 
process includes a detailed 
on-site evaluation of textile 
manufacturing sites accord-
ing to the fi ve principles 
of the bluesign standard 
including resource produc-
tivity, consumer safety, air 
emissions, water emissions, 
and occupational health and 
safety. Additionally, the blue-
sign process provides both 
resource and cost saving rec-
ommendations compared to 
“Best Available Technology.”

Andy Vecchione, Polartec 
president, says “Third party 
certifi cation and endorse-
ment by bluesign is an 
increasingly important stan-

dard for both our customers 
and consumers worldwide.”  

The bluesign initiative, 
along with focused product 
development of recycled and 
renewable textiles, supports 
Polartec, LLC’s ongoing Eco-
Engineering program.  

AWI Looks to Japanese 
Consumers for Growth

Australian wool Innova-
tion (AWI) is rolling out a $1.4 
million marketing program 
involving fi ve major Japanese 
retailers during 2008 through 
to March 2009. The aim of 
the program is to create just 
under 1 million kilograms of 
new demand over the next 
three years for Australian 
Merino wool.

AWI’s goal is to take the 
fi rst step to reverse the 
declining trend in wool fi ber 
share in the Japanese mar-
ket, which has a large impact 
on the global wool produc-
ing and processing industry, 
especially at the fi ne-end of 
the wool market, according to 
the company.

Japan is a priority strate-
gic market for the growth in 
demand for Australian Merino 
wool. Five of the leading retail 
apparel groups in Japan will 
join with AWI to promote 
the ‘Excellence in Australian 
Merino Wool” marketing 
campaign.

“Japan is the second larg-
est wool apparel consumer in 
the world after China, with an 
estimated retail market size of 
80 million kilograms of wool” 
said Craig Welsh, AWI CEO.

Due to the large volume 
of wool suits, Japan has a 

particularly large infl uence 
on global superfi ne wool 
demand. Welsh said there 
has been an absence of a 
targeted wool marketing 
campaign in Japan for more 
than a decade.

The retail partners consist 
of: Isetan - Fourth largest 
department store for apparel 
sales in Japan and a mar-
ket leader in retail fashion; 
Onward Kashiyama - The 
largest apparel manufacturer 
and wholesaler in Japan. 
They are ranked fi rst in men’s 
wear sales and second in 
women’s wear sales. They 
are the number one supplier 
to most of the department 
stores in Japan; Sanyo Shokai 
- Ranked second in national 
menswear sales in Japan and 
sixth in women’s; Aoyama 
Trading - Japan’s largest 
men’s wear chain store. 
They are ranked fi rst among 
total men’s apparel retailers 
in Japan; Flandre - Known 
as a market leader in young 
women’s apparel in Japan. 
Successful operation made 
the company turnover grow 
six times in the turnover in last 
10 years, currently ranked 8th 
largest in all women’s apparel 
manufacturers in Japan. ●

Company News

Andy Vecchione
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Invista’s latest addition to 
the Cordura brand portfolio 
is Cordura Colorlock fabrics. 
With 200 new color options, 
the fabrics provide stain 
resistance, colorfastness 
and long-lasting, durable 
performance. 

A process in which the 
color is permanently built into 
the fi ber eliminates the need 
to piece-dye fabrics that re-
quire mass energy consump-

tion and waste generation of 
traditional dyeing processes. 
Additionally, several colors in 
the Cordura Colorlock fabric 
portfolio are available with 
25 percent pre-consumer 
recycled content. 

Products made with Cor-
dura Colorlock fabrics look 
newer longer, even when ex-
posed to intense sunlight or 
the extreme temperature of 
industrial laundering. These 
characteristics make Cor-
dura Colorlock fabrics ideal 
for packs, bags, luggage, 
upholstery, outdoor apparel 
and workwear applications

RadiciSpandex Corp. 
announces that couture 
designer Marc Bouwer will 
serve as the Designer Judge 
and Honoree for the 2008 
edition of the “Stretch to the 
Future” Design Scholarship 

Competition held this month 
with the junior class of The 
Fashion School of Kent State 
University. Additionally, 
RadiciSpandex welcomes 
the intimate apparel trade 
organization The Under-
fashion Club as sponsor of 
the lingerie category award, 
which has been reintroduced 
to the competition.

Bouwer will lead a judg-
ing panel of fashion industry 
experts including journal-
ists from consumer and 
trade publications, textile 
executives, retailers, Radi-
ciSpandex representatives 
and members of the Under-
fashion Club. The judging 
will determine the winners 
of four scholarships.  A 
“best of” scholarship will be 
awarded in the categories of 
eveningwear/fantasywear, 
swimwear, and lingerie. A 

Grand Prize will then be 
selected from all garments 
submitted across all cat-
egories.  Bouwer will receive 
the “Stretch to the Future” 
Designer Honoree Award 
at a reception to be held in 
May in New York City at the 
Italian Trade Commission, 
where the winning designs 
will be displayed. ●

For more information 
on Dri-release, call 
1-800-994-3083 or go to 
www.drirelease.com.

Product & Design News

Photo: The INVISTA Wetland Education Environmental 
Science Education Encounter at the INVISTA manufacturing site in Victoria, Texas.

Every Day, 
     Every Way.
At INVISTA, environmental stewardship is not 
new, and it is not a special project or initiative. For 
more information, or to see our eco-fabric collection, 
contact Megan.Fishwick@INVISTA.com.
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Personnel News
PrimaLoft Yarn Division ap-
points Ronald Comer Director 
International Sales. Comer is 
a 21-year veteran sales and 
marketing executive in the yarn 
industry. Comer was most 
recently director of interna-
tional sales and marketing at 
Tuscarora Yarns, Inc., based in 
Mt. Pleasant, NC. Prior to join-
ing Tuscarora Yarns, he held 

the position of domestic and 
international sales manager at 
Ramtex, Inc., in Ramseur, NC. 
Comer reports directly to Joe 
Rumiesz, PrimaLoft vice presi-
dent and general manager and 
is based in Charlotte, NC.

Icebreaker has hired sports-
wear veteran Russ Hopcus 
as president of its fast-grow-

ing U.S. company based in 
Portland, Oregon. Icebreaker 
maintains a design team in 
New Zealand. The fi rst Ice-
breaker Touch-Lab retail store 
opened in Portland in Decem-
ber 2007.

Hopcus was senior VP of 
sales for adidas USA from 
2005-2008, leading a team 
of more than 200 people and 

with sales of more than $1 bil-
lion. From 2002-2005, he held 
other senior management po-
sitions at adidas USA including 
directing national footwear and 
accessory sales. From 2000-
2002 he was director of global 
sales and international general 
manager for Nike’s ACG out-
door business.  From 1991-
2000 he held a number. ●

Show Updates
TechTextil - The fi fth edition of Tech-
textil North America was held earlier 
this month at the Cobb Galleria Centre 
in Atlanta, Georgia. The comprehen-
sive North American trade show and 
symposium for technical textiles and 
nonwovens will now be held on an an-
nual basis starting in 2009. 

Glen Raven president and CEO 
Allen E. Gant, Jr. delivered the keynote 
address for TechTextil NA 2008.  Gant 
reminded performance fabrics compa-
nies that the competition never sleeps 
in a global economy.  He advised that 
successful companies will be those that 
can get beyond provincial thinking and 
develop a broader world view. 

Dr. Dan Hayes, 
president and CEO of 
NanoHorizons, Inc., a 
leader in the creation of 
nanoscale antimicrobial 
performance additives, 
addressed participants at 

Techtextil-Symposium. His presentation 
was titled, “Application of Nanotechnology 
to Fiber and Fabrics.” Hayes compared 
strategies for the synthesis and integra-
tion of silver nanomaterials into multiple 
synthetic and non-synthetic systems for 

polymer extrusion, fabric fi nishing, and 
enhanced fi nishes. Hayes also addressed 
end goal nanomaterial design processes 
and the regulatory framework for using 
nanomaterial based antimicrobials. “Use 
of nanomaterial enabled yarns and fabrics 
have greatly increased in recent years 
as the cost of commercially available 
nanomaterials has declined,” said Hayes. 
“Unfortunately, effective integration still 
presents signifi cant technical and eco-
nomic barriers to the broad scale use of 
nanoenabled textiles.”

Andrew Winston, founder of Winston 
Eco-strategies and author of “Green 
to Gold” will be the keynote speaker at 
The Green Event, a new conference and 
expo from Formula 4 Media, publishers 
of this newsletter. Winston is a globally-
recognized expert on green business who 
has consulted with start-ups and Fortune 
500 companies, including Cisco, Bank of 
America and Ikea. The Green Event will 
also feature a conversation with Ian Yolles, 

VP marketing, Nau. Yolles is a former ex-
ecutive at Nike and Patagonia, the former 
Director of Social Inventions for The Body 
Shop, and one of the founders of Nau, 
Inc., a Portland-based outdoor sportswear 
company that emphasizes the power of 
business as a force for change. Yolles will 
discuss the  company’s philosophy on 
sustainable materials, green apparel design 
and sourcing, and how the company’s 
stores and headquarters meet the nation-
ally accepted benchmarks for design, 
construction and operation for high-perfor-
mance green buildings.  

The Green Event will also feature a panel 
discussion moderated by Karla Magrud-
er, with representatives from the leading 
certifi cation houses on green standards. 
The Green Event will focus on  eco-con-
scious sourcing of apparel, footwear 
and home furnishings and bring together 
executives throughout those respective 
supply chains to share ideas on how to 
design, source and manufacture product 
in an environmentally-sensitive manner. 

The Green Event will take place this 
September 18 and 19th at The Millennium 
Broadway Hotel and Hudson Theatre 
in New  York. For more information, on 
conference and expo tickets or spon-
sorships, contact Jeff Nott at jnott@
formula4media.com. ●
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