
(

By Emily Walzer

Get ready because 2009 looks to be a 
banner year for textile trade shows. In an 
effort to grab a larger, more diverse textile 

audience, marketers are launching new shows as 
well as increasing the frequency of established 
expos starting next year. 

Consider that in April 09, three fairs will take place 
over the course of two weekends in three different 
cities, and you get the idea how the textile trade 
show landscape is changing. For an industry that 
was far from thriving in recent years, this new surge 
in show scheduling is a positive sign of strength.  
Although it will be interesting to see just how many 
shows the marketplace can support, and which will 
succeed in the long run. 

A major trend in the upcoming show scene is a 
western orientation. The textile production hub may 
have been the Southeast with business centered 
in New York City’s garment district. But trade show 
action is heating up on the West Coast.  The area is 
described as “dynamic” and “growing” by show ex-
ecs and one manager states that “California has the 
most important fashion manufacturing and import 
base in the United States.”

A mini trend is the creation of smaller, more 
focused shows.  With time and money a premium, 
contemporary thinking is to make shows more eas-
ily accessible and affordable.  Along these lines, 
the concept of being “done in a day” is becoming 
increasingly appealing. 

Thirdly, marketers are hoping to attract execs with 

topical and engaging educational seminars.  
According to one show manager, textile executives 
are “starving for good information.”  A combination 
of on-target educational sessions plus a solid exhibi-
tor base is seen as the ideal recipe for a successful 
textile trade show format. 

“Honestly there is a market on the West Coast that 
we are not reaching,” says Stephanie Everett, show 
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While TechTextil features a military component 
(top). Material World hangs its hat on the entire 
fashion and style supply chain, shown (bottom).  
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2009 SHOW CALENDAR GETS CROWDED
No Rest For the Weary Textile Exec With a Slew of 
New Trade Shows Scheduled for Next Year
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manager, TechTextilNA.  “Whether it is 
hard for people to travel, or whatever the 
reason, our research shows that there is 
a viable market that we are not getting 
by being only in Atlanta.”   

Everett explains that the Atlanta show 
has good buzz for an East Coast event 
and has been growing. Yet she says 
only four percent of attendees are from 
the West Coast region.  “The goal is 
to give exhibitors a new market and 

have maybe 80 percent from the West 
Coast,” says Everett, who adds that 
while the Southeast remains the heart of 
the textile country the West Coast offers 
more end users.   

Next year, TechTextil will debut April 
21 -23, in Las Vegas.  The show will 
remain in Atlanta on even years (where 
it has built a solid base since previewing 
in 2000).  But the event will shift western 
locals every other year.

 “Textiles have had a tough time, but 
nonetheless the U.S. continues to be 
a major player in textiles. Whether or 
not anything is actually produced here, 
the buying power remains here,” says 
Everett.  

 Westward Ho
Bringing a show to buyers’ backyards  

– especially if it is a California yard – is 
also the rationale behind Material World 
West. The new show is slated for Sept 
30 – Oct 2, 2009 in Los Angeles.  

“The timing is right,” says Material 
World president Tim von Gal. “Califor-
nia has always had access internation-
ally. But what makes Southern Califor-
nia particularly attractive now is that 
is one of the great bastions of fashion 
and style production.” 

Mark Liberman, president and CEO 
of LA Inc, the Los Angeles Convention 
and Visitors Bureau, agrees. “The ap-
parel and textiles industry is the larg-
est manufacturing sector in LA county, 
generating $24.5 billion in wholesale 
volume,” he says. “Los Angeles 
employs more people in apparel and 
textiles than New York City.” 

(Show Calendar continued)
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• Prestige Shows, New York City, January  14, 15, 16 
   Fabric show; 18, 19, 20; Men’s show; 23, 24, 25; Kids’ show; 29, 30, 31; 
   Shoes & Accessories show; February 7, 8, 9;  Women’s show  
• TexWorld, New York City, January
• Materials @ WSA, Las Vegas, February 12 – 14, 2009
• Sourcing @ Magic, Vegas, February
• Material World South Beach, April 21-23, 2009    
• TechTextil NA, Vegas, April 21- 23, 2009
• GlobalTex Los Angeles, April 28-30, 2009  
• TexWorld, New York City, July 
• Materials @ WSA, Vegas, July 31 – August 2, 2009
• Sourcing @ Magic, Vegas, August 
• IFAI, San Diego, Sept 23 -25, 2009
• Material World West, Los Angeles, September 30 - October 2, 2009  
• GlobalTex, Los Angeles, October 13 – 15, 2009 

Upcoming Shows

Aquazip™ is our new
water-resistant zipper that
is unique to the industry 
in both  style and function. 
PU coated and utilizing 
a molded tooth for
superior water resistance,
the Aquazip is a fresh
approach to  water-
resistant zipper technology.
Numerous color options
are  available along with
our standard and custom
slider/pull  combinations.
Sizes 4, 6 and 8 will satisfy
your design requirements.

www.riri.comwww.ririzippers.com

www.ririzippers.com
www.conceptiii.com
http://www.cool-visions.com
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(Show Calendar continued)

Plans for Material World West include 
bringing together a broad base of 
traditional fabric, sourcing, technol-
ogy and logistics resources.  In addi-
tion, the West Coast event will include 
home fabrics resources and a garment 
production equipment and machinery 
section. Material World West will also 
feature expanded trend pavilions and 
forecasting presentations.

Entering its ninth year, the Material 
World Miami Beach event – the longest 
running textile trade event in the U.S.  
– is scheduled for April 21-23, 2009, an 
increasingly busy time for textile trade 
shows. 

For example, a new GlobalTex show 
has been announced for next year. 
Endorsed by the Textile Association of 
Los Angeles (TALA), GlobalTex will be 
held twice annually at the Los Angeles 
Convention Center (LACC) with the first 
show April 28 - 30, 2009 and the follow-
ing October 13 - 15, 2009.

Dallas-based Market Center Manage-
ment Company (MCMC) is producing 
the shows and recently appointed the 
first members of its West Coast team 
responsible for GlobalTex. Heather 

Wurst has been named West Coast di-
rector of sales and Jo Ann Worthington, 
West Coast director of operations. They 
will both be based in Los Angeles, Calif. 

A statement issued by MCMC 
states that the global textile industry 
is expected to grow to $655 billion by 
2010, indicating the need for a com-
prehensive international show on the 
west coast. 

Bill Winsor, president and CEO of 
MCMC, which as market centers in 
Asia, Europe and South America in 
addition to the Dallas Mart, says “Our 
goal is to launch a show larger than any 
textile event in the United States and 
expand the show to one million square 
feet over the next five years.” 

Eastern Orientation
In addition to West Coast happen-

ings, there is plenty going on in New 
York as well. Recently it was an-
nounced that five new shows will debut 
in New York City in January 2009.  The 
new Prestige shows will cover men’s, 
women’s, kids’, shoes and accessories 
and fabric and sourcing and will be 
staged in a newly-erected, specially-

designed structure in Central Park. 
The Prestige shows are the result 

of a collaboration between Manhat-
tan-based Climax Showrooms and 
two venture capitalists, who prefer to 
remain anonymous for the time be-
ing, according to Prestige Show sales 
director Rida Khan.  

“The concept is to create a compre-
hensive trade show in the fashion capi-
tol of New York City,” says Khan, who 
explains that the events will cater to 
all ends of the apparel/textile markets 
from lower-tier to luxury goods. 

Further, the new Prestige shows 
run in direct competition with the ENK 
event also held in New York City in 
January. “That show focuses mainly on 
the luxury market,” says Kahn. “We will 
have luxury but cover  
all price ranges as well.” 

She adds that the cost of the Central 
Park structure will run from approxi-
mately $5 - $10 million and will be taken 
down after the events end in February.  
On the other hand, the cost of exhibit-
ing, according to Khan, is priced afford-
ably. She quotes a 10 x 10 booth cost 
at $4200. l

http://www.unifi.com
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By Louisa Smith

The second edition of 
Denim by Première 
Vision kicked off the 

Fall/Winter 09/10 textile-
sourcing season in Paris.  
The show, exclusively 
dedicated to jeans fabric 
and accessories, was held 
at an early date (June 4, 5) 
to fit in with manufacturing 
schedules. Exhibitors 
included weavers, launderers 
and accessory suppliers 
in delivering the key trends 
for the season that include 
a focus on eco-friendly 
products with suppleness, 
fullness, fancy and raw 
nobility in both womenswear 
and menswear. 

Denim Soft and Dark
Structures for the season 

included thickened basket 
weaves and visible broken 
trills with worn aspects and 
highly washed finishings. A 
strong vintage mood kept 
denim dark and indicated 
a workwear influence for 
the season’s forthcoming 
silhouettes. New cotton 
blends featuring cashmere, 
wool and silk resulted in a 
luxurious touch. Softness 
is key this sector, without 
neglecting the robustness 
required for launderings 
and finishings, with 
surfaces brushed or applied 
with a moleskin finish. 
Accessories also pulled 
from the workwear and 

active sports sector offering 
phosphorescent, holographic 
and reflective trims. 

Paris is also the new 
location for the September 
(6-8) edition of Mode City 
showcasing lingerie and 
swimwear S/S09 alongside 
Interfilière that will be 
highlighting over 300 textile 
collections from international 
mills for F/W 09/10 intimate 
apparel sector. Initial textile 

trends for the season include 
a focus on a variety of 
influences from the Twenties 
through to a new direction 
in Bio Glamour utilizing 
the increased interest in 
sustainable fibers. Luxury is a 
key element, as silks, satins, 
velvets and iridescent tones 
are set to offer an optimistic 
outlook. Opulence features 
too, drawing from nature, 
as textured jacquards and 
bi-colored textronic lace team 
with chenille and lacquered 
single knits. Interfilière’s 

proposed color palette 
spreads the spectrum from 
a deliciously delicate range 
of antique pinks and pastels 
through to the intensity of rich 
winter berry reds offset with a 
steely range of blues. 

 
The New Naturals
Sustainable and 
ecologically-friendly fibers 
continue to be a growing 
trend from the European 

mills despite the premium 
placed on price. Italian 
spinner Ferrari Cotonificio, 
part of Gruppo Lineapiu, 
has developed a new 
branded yarn, BioMelange 
cotton. Natural and eco-
compatible, the yarn is 
made from organic cotton 
produced in controlled and 
certified cultivations, which 
benefit from reduced water 
usage as well as traditional 
pesticides and chemical 
fertilizers being replaced 
by antagonistic insects and 

animal fertilizers. GOTS 
certified, the fiber dyeing 
follows strict ecological 
standards that respect 
the environment and do 
not pollute.  The mélange 
aspect is created through 
the spinning system blending 
raw natural fibers with a small 
percentage of dyed fiber used 
for coloring that allows the 
natural waxes and oils of the 
raw cotton to come through 
for an incredibly natural and 
comfortable finish. 

Filati Maclodio is offering 

Milkofil, an organic yarn 
derived from milk protein. 
The fiber has long-term 
emissions of negative 
ions that stimulates blood 
circulation, is sterile as 
well as offering a natural 
antibacterial agent and has 
an incredibly silky aspect 
that also allows the skin to 
breathe as well absorbing 
humidity. The Milkofil fiber is 
available in Milkotton a blend 
of cotton and milk protein 
fiber and Milkwood, Milkofil 
blended with Lenpur. l

Trend Talk ~ European Round Up 
DENIM DIRECTIONS AND SHOW PREVIEWS FOR 09/�0 
Jeans feature vintage mood while luxury is key to intimates 
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Dow Fiber Solutions (DFS) 
and textile wholesale com-
pany Weber&Heusser GmbH 
& Co. KG are to become 
cooperation partners. 
Weber&Heusser, headquar-
ters in Albstadt, will handle 
the distribution of DOW XLA 
fiber in the German speaking 
countries.

Weber&Heusser is known 
for its textiles and technology, 
and exceptional customer 
service. José Garcia-Alegre, 
Global Sales Director for 
DFS, explains: “Our sub-
stantiated knowledge of the 
textile market continues to 
allow us to find new and 
optimized process solu-
tions. We are confident that 
the cooperation with such a 
strong partner will lead to of-
fering excellent service to our 
customers.”

With a distribution partner 

in Germany, DFS optimizes 
its transport routes and in-
creases efficiency of distribu-
tion of DOW  XLA.
 
NanoHorizons Inc., a leader 
in the creation of nanoscale 
performanceadditives for the 
textile and medical indus-
tries, and Indo Poly (Thai-
land) Ltd.,a part of Indorama 
Ventures Ltd., a multinational 
corporation with core interest 
in polyester manufacturing, 
have partnered to produce 
distinctive polyester yarns 
with permanent antimicrobial 
properties. The yarns will be 
marketed to the textile indus-
try under Indo Poly’s Ambs 
Pro and Ambs Active brands.
NanoHorizons will supply its 
nanoscale silver antimicro-
bial additives to Indo Poly 
who will incorporate them 
into textured and fully  drawn 

polyester yarns. NanoHori-
zons’ advanced antimicrobial 
additives will be integrated 
into the Ambs polyester fiber, 
bonding at the molecular lev-
el and resulting in yarns and 
fabrics that provide perma-
nent antimicrobial protection 
and anti-odor performance. 
 
The European Outdoor 
Group (EOG) has updated its 
logo launched a new website. 
Founded in 2003 by nineteen 
of the world’s largest outdoor 
companies, the European 
Outdoor Group currently 
has 46 members. The new 
website, www.europeanout-
doorgroup.com, allows the 
European Outdoor Group 
to interact with its members 
easily and effectively, provid-
ing a single point of contact 
for everyone working within 
the outdoor sector. For non-

members the new website 
offers information and the 
opportunity to sign up to 
receive the EOG’s newsletter, 
Outdoor News.
 
Outdoor Industries Wom-
en’s Coalition (OIWC) has 
launched an Online Member-
ship Community at www.
oiwc.org. This in-depth re-
source is designed to provide 
enhanced networking oppor-
tunities between the eleven 
hundred OIWC members. 
Similar to a Linked-In da-
tabase, members have the 
ability to post a profile with as 
little or as much information 
as desired and  select which 
information is visible to other 
members. Additionally, mem-
bers can edit information, 
search the member directory, 
and create connections to 
other members at any time. l

For more information 
on Dri-release, call 
1-800-994-3083 or go to 
www.drirelease.com.

Company News

EXPERIENCE MORE

RUN.
COMFORTABLY

PROTECTED

gore-tex.com

©2008 W. L. Gore & Associates, Inc., GORE-TEX®, GUARANTEED TO KEEP YOU DRY®, GORE® and designs 
are trademarks of W. L. Gore & Associates

KEEP YOUR COOL.
     MAX YOUR 
PERFORMANCE.™

Introducing COOLMAX® XtraLife 
fabric for socks.
For more information, email 
john.r.haigh@invista.com. 

COOLMAX® fabric is a trademark of INVISTA. © INVISTA 2008. 
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NYC Runway Report

PRIMALOFT hosted a fash-
ion show in New York City 
to present fall/winter 2008-
09 collections of outerwear, 
footwear, gloves, socks, 
hats, sleeping bags and 
luxury bedding from leading 
brands in outdoor, snow 
sports, fashion and luxury 
bedding.  All products on 
the runway were insulated 
with PrimaLoft. Some top 
picks included: 

1. SherpaAdventureGear 
VajraVest: The Sherpa 
Adventure Gear’s Vajra Vest 
insulated with PrimaLoft is a 
great layering piece.

2. PrimaLoft Sierra 
Designs sleepingbag. 
Sleep easy with Sierra 
Designs’ sleeping bag insu-
lated with PrimaLoft Eco. 

3. PrimaLoft NatNast 

Motorcycle Nat Nast  
Luxury Originals’ Motor-
cycle Jacket is a quilted 
insulated leather jacket.

4. PrimaLoft PowderRoom 
NeosBoots Features Powder 
Room’s Sam Boyd’s Jacket, a 
stroller length parka insu-
lated with PrimaLoft Eco and 
designed for those who like to 
balance fashion and function.  
The jacket is paired with a pair 

of NEOS Luna Puff overshoes 
to wear outdoors in the snow 
or rain (also insulated with 
PrimaLoft). l

CUT-OUTS AND HOT COLORS TOP STYLE TRENDS 
Leading Textile Producers Show Off Latest Designer Looks 

RADICI SPANDEX CORPORATION held a reception in New York City  to celebrate the winning 
designs of its 2008 “Stretch to the Future” Design Competition, held with the junior class design 
students of The Fashion School of Kent State University. Staged at the Italian Trade Commission on 
Manhattan’s Upper East Side, the event gathered professionals from fashion, textiles and intimate 
apparel to honor designer Marc Bouwer, who served as this year’s Stretch to the Future honoree 
judge. The event also marked the first-ever participation of lingerie trade group The Underfashion 
Club (UFC) as sponsor of the newly reinstated Lingerie Award category 

Andrew Spargo, shown here, was named the Swimwear winner. His one-piece suit and cover 
up was constructed with black fabrics from Darlington Fabrics and Sextet Fabrics.   

Students designed in stretch fabrics containing RadiciSpandex fiber donated by Brookwood 
Companies, Charbert Fabrics, Darlington Fabrics, Guilford Performance Textiles, McMurray Fab-
rics, Milliken & Company, Sextet Fabrics, Startex and Symphony Fabrics.   

1 2 3 4
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 “Project OR” Onsite Apparel Design Competition Takes Shape

www.creora.com
contact: ria.stern@us.hyosung.com

Discover 
the 
Botanic 
PrinciPles
http://botanic.lenzing.com

Go glamorously green. 
Visit sorona.dupont.com 
or call 1-866-4-SORONA.

© 2008 DuPont. All rights reserved. The DuPont Oval Logo, DuPont™, The miracles of science™,
Sorona® and Renewably Sourced™ are registered trademarks or trademarks of 
E. I. du Pont de Nemours and Company or its affiliates.

Five students have been 
selected to compete in 
“Project OR,” a student 

design competition debuting 
at Outdoor Retailer Summer 
Market, Aug. 8 – 11, 2008. The 
students, selected from the 
top design schools, will gather 
materials from show exhibitors 

to build proto-
type designs for 
an outdoor gar-
ment.  Partici-
pating schools 
include Colo-

rado State University, Fashion 
Institute of Design & Merchan-
dising (Calif.), Fashion Institute 
of Technology (N.Y.), North 
Carolina State University, and 
Washington State University. 
Suppliers are encouraged to 
bring additional raw materials 
such as zippers, shell fabric, 
insulation, and foam, for the 
student designers who must 
complete their projects in  48 

hours. (Participation forms 
available at www.outdoorre-
tailer.com).

Each contestant will be 
provided a work station space 
in the Design Center at the En-
ergy Solutions Arena to design 
and construct their prototype

“We want Project OR to 
bring ‘out of the box’ design 
influence into the market. It’s a 
rapidly changing marketplace, 
where function is only part 
of the equation. Fit, fashion, 
cost and flexibility, as well as 
a product’s ‘green index’ are 

all important factors in today’s 
design world,” explains Kenji 
Haroutunian, show director. 

The competition will be 
judged by a panel of design-
ers and industry influencers, 
combined with a live voting 
component for show. l

Sharing ideas on how to develop, design, 
produce and market for an eco-con-
scious world is the focus of the  upcom-

ing Green Event, a new two-day conference 
and expo produced by Formula4Media. In 
addition to keynote speaker Andrew Winston, 
co-author of the bestseller “Green to Gold,” 
highlights include seminars on FTC’s Green 
Guides and Green Stamps certification.

Federal Trade Commission’s Janice 
Frankle will discuss the principles that ap-
ply to all environmental marketing claims 
and the meanings that consumers give 
them, and what companies need to know 

about making claims about green attributes 
in their products.

Green Stamps is a panel discussion 
by the leading certification companies 
including executives representing bluesign 
technologies, Carbon Trust, Oeko-Tex, 
and Organic Exchange. Topics range from 
explaining what the differences are in 
certification processes and what makes the 
most sense for your product.

The Green Event is scheduled for Sep-
tember 18 and 19, 2008 in New York City. 

For more details contact Jeff Nott at 
jnott@formula4media.com.

The Green Event Comes to NYC

http://www.sorona.dupont.com


Sharing ideas on how to develop, design, 
produce and market for an eco-conscious world

GREEN TO GOLD
Keynote Speaker: Andrew Winston, founder of Winston Eco-Strategies. 

Co-Author of thebestseller “Green to Gold” which highlights what works—
and what doesn’t –when companies go green.

 

FTC’S GREEN GUIDES
Join Federal Trade Commission’s Janice Frankle’ discussion on the principles that apply to 
all environmental marketing claims and the meanings that consumers give them and what 
companies need to know about making claims about the green attributes of their products.

 

GREEN STAMPS
Learn from a panel of the leading certification companies, bluesign technologies, 
Carbon Trust, Oeko-Tex and Organic Exchange on the certification process, what 

are the differences, and what makes the most sense for your products. 

September 18-19, 2008 
New York City
The Millenium Broadway Hotel  
and Hudson Theater

Please visit www.textileinsight.com/greenevent for more information or call 516-305-4710

ONE WEEK LEFT 
FOR EARLY REGISTRATION DEADLINE
( $995 UNTIL JUNE 30 • $1295 AFTER JULY 1 )
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