Food Network’s Next Iron Chef — all are popular

reality TV shows. Not to be left out of the excite-
ment, Outdoor Retailer is planning its own entry to
rival these competitions! The competition, called
Project OR, will be a premiere event at ORSM '08,
scheduled for August 8 -11, in Salt Lake City.

“Project OR will draw attention to the everyday
product development challenges that outdoor manu-
facturers and designers experience,” notes Kenji
Haroutunian, group show director for Outdoor
Retailer. “Project OR will be a fun way of calling out
the exciting product development story that is a key
part of our innovative outdoor marketplace.”

The contestants for the competition will be stu-
dents selected from five notable design institutions.
Each school will be responsible for choosing the
Project OR student to represent its respective school
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in the competition. The selected students will be
flown to Salt Lake City, and will attend the show as
VIP guests of Outdoor Retailer.

On the first day of the show, each contestant will be
provided work-station space in the new exhibits area
of the show, where they will have a time limit to con-
ceive, design and build their specified outdoor gar-
ment prototypes. Supplier exhibitors will provide the
performance fabrics and materials to use in their
designs. Black Diamond Equipment, located in Salt
Lake City, will provide the necessary equipment for
each work-station, including sewing machines, cutting
tables, pressing equipment, and tools.

The students’ design and construction work will be
filmed from beginning to end, which can be viewed by
show attendees on flat screen televisions placed in
strategic spots throughout the trade show floor, and
on outdoorretailer.com. When the competition is
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over and the winner has been announced, all compet-
ing designs will be on display in OR’s Supplier Design
Center for viewing.

The competition will be judged by a panel of indus-
try professionals selected by Outdoor Retailer, who
will review each garment based on originality, innova-
tive use of performance materials, and the overall
practical application for the outdoor market. The win-
ner of Project OR will receive a profile in Textile
Intelligence magazine, flights and lodging at Outdoor
Retailer Winter Market 2009, and a bevy of other prize
items from sponsors and Outdoor Retailer. Maybe
they'll even get internship offers from some top manu-
facturers. Stay tuned for more info as the fun unfolds
at ORSM "08.

Kathlyn Swantko created TheTechnicalCenter.com for Industry network-
ing and promotion of specialty textiles, and FabricLink.com for consumer
education about everything fabric. kgswantko@fabriclink.com
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