because of the individual creativity it requires, and the potential

for glamour and fame that a fashion career offers. The popularity
of televised apparel design competitions over the past several years
have also contributed to an increased interest in the profession.

In response to the interest in fashion design, Cornell University
offers America’s first Ph.D. in Apparel Design, to give future designers
an extra edge and a running start. The new curriculum officially
began in January of 2006, and now has six Ph.D. students, and one
graduate involved in the program.

Dr. Charlotte Jirousek, associate professor and director of graduate
studies, states, “Cornell is unique in having an entire curriculum orient-
ed exclusively toward the design of apparel. There is no other program
in the nation that grants a degree specifically in Apparel Design.”

n pparel design has always been particularly attractive to students

Apparel Design Program
Cornell’s program features the application of design technology,
physical sciences, the humanities and social sciences. The curriculum
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is also linked to Cornell’s interna-
tionally respected fiber science
program, offering students the
opportunity to merge classic
apparel design methods with cut-
ting-edge technological research
in textile materials.

Apparel Design at Cornell is an
applied science with a theoreti-
cal base of knowledge in three
areas: Apparel design - the func-
tional and fashion design
processes; Dress and human
behavior — the meaning of dress,
aesthetics, and fashion; and
Apparel technology - the tech-
nology, materials, and product
interface with the consumer.

The program is adjustable and
accommodates the individual
interests of students. Dr. Jirousek
explains, “Our students wish to
develop a deep understanding of

Tailor-Made: Adriana Petrova, the first
graduate of Cornell’s PhD program in
Apparel Design, works with other stu-
dents on a fit and sizing project.
Cornell has been the national leader
in the use of body scanning technolo-
gy in apparel design, pioneered by
Prof. Susan Ashdown. Dr. Petrova is
now an Assistant Professor at
Oklahoma State University.

apparel design, based on their

individual concentrated research and study. Their goals are quite
diverse, and our program is designed to be flexible enough to accom-
modate each student’s personal aspirations.”

According to Dr. Jirousek, the Ph.D. program of study includes a
major in apparel design plus two minor subjects. Options beyond the
core classes are selected based on the student’s research goals, so no
two programs are alike. Students are also required to complete and
defend a dissertation consisting of an original research project.

Jirousek notes, “Generally, it takes five and a half years to complete
the degree, but students who come in with a masters degree can often
complete the program in four years.”

Future for the Program

Cornell expects its graduates to become apparel design leaders in the
Americas and throughout the world. Dr. Jirousek anticipates that
Cornell’s apparel design graduates will fill academic, industry, and gov-
ernment research positions which are opening up as the Baby Boom
generation retires.

Although the growth of the program will depend on the availability of
external funding, Cornell plans to add at least one additional graduate fac-
ulty member in apparel design sometime within the next five to 10 years.

Dr. Jirousek says, “Going forward, we expect to attract the best stu-
dents in the world into many levels of apparel design. And, when we
move into our new state-of-the-art research/teaching facilities in 2011, we
will have even more capabilities to promote our apparel design program
to an international community.”

For more information on Cornell’s Apparel Design Graduate Program,
please contact Charlotte Jirousek, caj7@cornell.edu, (607) 255 8064, or
visit Cornell’s web site at www.human.cornell.edu. 4
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